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INTRODUGING
THE FERNMARK

Our nation’s country of origin mark

THE
NEW ZEALAND
FERNMARK

and trust — a trademark that embodies the values NEW ZEALAND LICENCE

of Aotearoa New Zealand. STORY PRUGRAMME

Our nation’s most innovative and driven exporters

FernMark represents the story of who we are and

where we're from. It's a symbol people recognise

are joining the FernMark Licence Programme.

Ngai Tahu seafood has been a valued member of

the FernMark community since October 2018.

GAI TAHU SEAFOOD

Mo tatou, 3, mo ka uri & muri ake
For us and our children after us



KO TATOU NEI IT'S WHO WE ARE el

STORY

Nga matapono, our core values, collectively underpin
Aotearoa New Zealand's offering to the world.

Our FernMark Licensees are brands that we feel =
POTIKITANGA

showcase these values globally.
Our curious, ingenious
and adventurous spirit.

CARE FOR PEOPLE
AND CONNECTION T0 PLACE actng with ot

honesty, and

transparency.

DRIVES OUR INGENUITY we warmiy welcoms our arve o carefor

others and build people, place and
relationships based on respect, planet for our future.
care and reciprocity.


https://www.nzstory.govt.nz/brand-new-zealand
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GIVES YOU A
+y. LAYER OF PROTECTION

The FernMark is trademark
protected in 34+ jurisdictions
around the world







FERNMARK PACKAGE

NEW ZEALAND.COM
Licence No.123456

,mé@‘ﬁiw ZEALAND.COM
tRE4FF: 123456

Unique FernMark Logo Set

Horizontal and vertical Al
and jpeg files of your logo in
English and Chinese. unique
FernMark Licence

Your FernMark Licence logo
can be used no packaging or
promotional materials.

CERTIFICATE OF RECOGNITION

L ——

COMPANY NAME

FernMark Certificate

A framed copy of your
FernMark certificate is sent
to you in a presentation box
and a digital copy of your
FernMark Certificate
emailed. You're welcome to
upload the digital certificate
to your website and link to
your FernMark profile page.

AUCKLAND INSTITUTE OF STUDIES

LICENSED PRODUCTS

Profile Page

Every licensee has their own
profile page on the
FernMark website with a
company overview and a
product listing.

Customers can check that
you are a legitimate
FernMark Licensee

by searching your licence
number or company name.

NEW ZEALAND.COM
Licence No.123456

QR Code

Optional QR Code files for
you to use alongside your
Licence logo. When
scanned, this will link
directly to your profile page
once it has been created.

We provide login details to
the FernMark QR code
dashboard, should you wish
to see and use the analytics
around this.

®| THE

NEW ZEALAND
Nrony - CALAND | DROGRAMME

_+ New Zealand Story & athe
- OB3is our newest
lut; ng online
lifelong learning, the activities in OB3 promote the
development of active learning communities using
blended approaches

Storytelling

Opportunities for your
brand to be promoted by
New Zealand Story by
social sharing, case studies
and other promotional
activities.



EXAMPLES OF USE - PAGKAGING

> 42°2479.7164"S,

NEW ZEALAND

. - CHICKEN &
VEGETABLE

TENDER PIECES OF CHICKEN WITH VEGETABLES
A TOMATO AND HERB SAUCE COMPLETE WITH P
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Nourish BODY AND SOUL with This

CHICKEN 8 VEGETABLE CASSEROLE. JUST HEAT, EAT
AND GET BACK TO THE WILD, REPLENISHED.

EAT IN POUCH: PLACE WATER INTO POT,
ADD POUCH. BOIL FOR 7 MINUTES.
HEAT IN POT: TEAR POLCH, POUR

CONTENTS INTO POT, STIR AND HEAT

HEAT IN MICROWAVEX TEAR POUCH,
PPOUR CONTENTS INTO BOWL, COVER,
HEAT FOR 3 MINUTES, STIRRING EVERY
MINUTE (BASED ON 800W).
CAUTION: Please take care when proguct
Is heated. Do not place this foll pouch

Produced for Moan:

FIND OUT

INGREDIENTS: Tomalo (35%).C
[Durum Wheat. Wate ) st
nhancers (627, alo|

hin (1%, Thickenes

Hten.

May be present. £09.

PRODUCT DOES

NOT REQUIRE
7 ‘ REFRIGERATION.

[ 4

Wellin
edback:

STORE IN A COOL,
ORY PLACE.
n. Auckland 1060. New Zealand.
MDana.co.nz

9 '421906"965285">




EXAMPLES OF USE - DIGITAL

TEREO 1% ENGLISH

NGAI TAHU SEAFOOD

M6 tatou, &, mo ka uri & muri ake nei
For us and our children after us

NEW ZEALAND.COM
Licence No.123456
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LICENSED PRODUCT OF NEW ZEALAND

This trademark symbol is the international symbol of New Zealand and represents a mark of trust to our consumers
around the globe. Learn more v

NGAI TAHU SEAFO0D

FERNMARK LICENCE NO.100179

Ngai Tahu Seafood holds a deep regard for the sea and the environment, alongside a belief
in sustainability and responsible behaviour. Over the past 20 years, Ngai Tahu Seafood has

worked hard to establish a cherished reputation as a proven supplier of premium quality
seafood in highly competitive markets.

LICENSED PRODUCTS

MADE IN NZ GROWN IN NZ DESIGNED IN NZ
SEAFOOD
Live Southern Rock Lobster
Frozen Southern Rock Lobster
Frozen Southern Rock Lobster Tail
Live Abalone
Chilled Abalone
Frozen Abalone
Live Blue Cod
Chilled Blue Cod
Frozen Blue Cod

Live Bluff Oysters



EXAMPLES OF USE - DIGITAL

Robert Allison | Ngai Tahu f | General M: Busi D | 6 Bolt Place,
Christchurch, New Zealand 8140 | PO Box 3787 | DD1:+64 3974 0349 | M:+64 2187 7518 | rob.allison@ngaitahu.iwi.nz |
www.ngaitahuseafood.com

NGAITAHU S oD
EW ZEALAND.COM
Licence No.100179

M0 tatou, 8, md ka uri & muri ake nei - For us and our children after us

Waea / phone: +64 4 387 2750
Waea pukoro / mobile: +64 27 202 8317
Imera / email: campbell@portnicholson.co.nz

PORT NICHOLSON % P 10
2

EEONESICS NEW ZEALAND.COM
=2 Licence No.100173 O]

@

w NIG NUTRITIONALS.

NEW ZEALAND.COM
Licence No.100005

DIGITAL SIGN-OFF

STAAH IS PROUD TO BECOME A NEW ZEALAND FERNMARK
LICENSEE
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Beter 3 Friend

CONTENT MARKETING

SOCIAL MEDIA
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Goodnature :
1,002 followers + Follow
w
We're a company that's Kiwi to the core but getting
more global by the day. For us the Fernmark was a
beautifully simple way to communicate that with the
world.

New Zealand Story Group

Lomuse 12,592 followers

"
"Partnering with the FernMark program was a
logical step for us at Goodnature. With design,
development and production in New Zealand yet
over 80% of our sales in export markets, the
FernMark is a sign of quality that helps cement our
position as the world's leading solution for humane
pest control" - Dave Shoemack, CEO, Goodnature

&5 New #FernMark Licensee. Born out of a
passion for biodiversity and innovation,
Goodnature are on a mission to tackle the global
challenge of invasive predators by using their
scalable smart technology to help ecosystems
recover worldwide with the world's smartest
rodent traps.

W& Interested in joining the Programme? Read
more here #flythefern: https://Inkd.in/dTA6nzU

#Goodnature #NZStoryteller

é Like &) Comment ) Share
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EXAMPLES OF USE - MARKETING GOLLATERAL

A great place to study

New Zealand is an unbeatable place to live and study. —— \‘

New Zealand is world-famous for its friendly people, spectacular landscape and relaxed
lifestyle. Discover what it’s like to be a student here. Learn about the different types of
accommodation. Explore our cities and regions, and find out about the cost of living.
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official language Climate

Currency Warmest months
e ollar

Capital city Coldest months
Wellington Sy, August

TRADE SHOWS BROCHURES BUSINESS CARDS



DIGITAL DISPLAY
0F FERNMARK
GERTIFIGATE

Display your FernMark Certificate on your
website or on social media.

The Certificate of Recognition can be
leveraged at a B2B level or direct to
customers, as a type of visual accreditation
from the New Zealand government.

TEREQO H1XX ENGLISH

NGAI TAHU SEAFOOD

M6 tatou, & mo ka uri & muri ake nei
For us and our children after us

CERTIFICATE OF RECOGNITION

This certificate acknowledges

NGAI TAHU SEAFOOD PRODUCTS LIMITED

as an official New Zealand FernMark Licensee and ambassador for the New Zealand Story.

LICENCE 1O,
NZFM100179
oducts inted i the product

Ve foe il pr
scheduie s ot of your Licence Apreement
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QR CODE SCANNING AND REPORTING

NEW ZEALAND

STORY PROGRAMME

5:01'w w TE

LICENSED PRODUCTS

SEAFOOD

Live Southern Rock Lobster

in N

Frozen Southern Rock Lobster

Frozen Southern Rock Lobster Tail

Chilled Abalone

LICENSED PRODUCT OF NEW ZEALAND

This trademark symbol International symbol of New Zealand and represents a mark of trust to our
around the globe.

Market overview NGA' TAHU SEAFUUD

+ Map satellite FERNMARK LICENCE N0.100I79
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MADE IN NZ GROWN INNZ DESIGNED INNZ
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AMPLIFYING LIGENSEE STORIES cl

STORY

We also look for opportunities to share our FernMark communities stories with more people, through New Zealand
Story channels, including the Flying the Fern podcast, social media and our newsletter.

LICENSEE STORIES
WELCOM E POSTS & mobile.twitter.com
We share news about g« (e We do monthly case-studies on
FernMark Licensees. FernMark Licensees to show-case

the incredible export stories of our
community.
The stories are kept on our website

y New Zealand Story &
e @theNZstory

New #FernMark licensee Nutrient
Rescue are on a mission to help
people increase their intake of

PODCASTS i gl - », - and promoted through our
Our ‘Elving the Fern’ Zﬁ-ﬂi‘ifni';ekz i’:c;\;’g;rae:dt:z::/ienrfgnt! D p— FernMark and New Zealand Story
podcast shares the stories of femmarknzstonygon zbrancs 00  oct 209 channels.
twenty-four FernMark HOW NEW ZEALAND'S FISHING INDUSTRY HOOKS
Licensees. GLOBAL MARKETS You can find our Licensee Stories

here.

The world has a huge appetite for seafood, and it's prepared to pay a
premium for the best. New Zealand seafood exporters are making the

most...

FLYING
THE FERN



https://www.fernmark.nzstory.govt.nz/licensee-stories
https://www.fernmark.nzstory.govt.nz/podcasts
https://www.fernmark.nzstory.govt.nz/case-studies/the-market-that-wont-get-away

EXPORT STORYTELLER

FernMark’s cornerstone collective marketing programme, Export Storyteller, is a membership benefit for Licensees.
Its purpose is to help New Zealand Export Businesses build capability in marketing essentials and to tell a
compelling New Zealand Story.

David Downs (New Zealand Story)

Connect to your customers through New Zealand’s values and the FernMark. Using research-based customer insights,
understand your customer, their world, and what it means for your export story.

Mark Jenner (Jenner & Co)

Proven frameworks to define your consumer, capture your brand essence and decide on strategies and activations. The
starting point to create rich stories and creative assets.

Mike O'Sullivan (Many Minds)

Using your market-led, insight-based brand narrative, we will help craft yvour brand manifesto, define your brand
personality and develop stimmulus materials for in-market focus groups.

Nathan Farmer and Lisa Errington (One Picture)

Elevate understanding of your audience by talking directly to your target international consumers via an in-market focus
group. Gather contextual insights and pinpeint the maost effective 'story’ to tap into their needs and preferences to
maximise the impact of your origin story.

Craig Osbome (Ghost Partners), and lzzie Guo (New Zealand Story)

How to create valuable and relevant content that boosts brand awareness and credibility. Review paid, owned, and
earned media and how to use each most effectively to achieve goals, and measure ROL. Help build online communities
and learn how to make your brand stand out on social media.

®| THE
NEW ZEALAND
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/

Find out more here: Export Storvteller (nhzstory.govt.nz)



https://www.fernmark.nzstory.govt.nz/storyteller

NEW ZEALAND STORY RESOURGES

NZ Story channels contain a wealth of free assets for you to use, whether you're promoting your business offshore, searching for

marketing assets or research insights.

NEW ZEALAND'S FOOD & BEVERAGE STORY
MADE WITH CARE

Food & Beverage

TOOLKIT ASSETS

For royalty free images, videos,

infographics and presentations click here
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NEW. ZEALANDS IilES

Ahowbg ide for exporter.

NGA MATAP[]N[]

NEW ZEALAND’S VALUES

“How-To" quide for exporters click here



https://toolkit.nzstory.govt.nz/pages/assets?tags=Christchurch%202022
https://toolkit.nzstory.govt.nz/pages/assets?tags=Christchurch%202022
https://toolkit.nzstory.govt.nz/assets/798603
https://www.nzstory.govt.nz/kopu/made-with-care/

owertul when all of us use 1t YOUR YOUR ALLNZ ALL

wha a ciear vsion otwnat New zeand | BUSINESS’ SECTOR'S BUSINESS’ 6M NZ'ERS

represents. Our combined energy and
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NGA MIHI NUI
THANK'YOU
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